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“We have an opportunity and 
responsibility to use our talent, network, 
scale, and resources to take a stand 
against systemic racism, injustice and 
inequality.” 

Rick Eiserman
CEO
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OUR VALUES

BETTER TOGETHER
We are proudly a creative agency that doesn’t fit in a 
box. The range of capabilities in the building 
surfaces a whole greater than the sum of its parts — 
in client opportunity and our offering.

STAY CURIOUS
The content and cultural landscape is radically 
evolving. It’s essential to our development that we 
stay curious and continue learning.

STRIVE FOR GREATNESS
Our people are our greatest asset. We seek the best 
talent and are unapologetic about helping them 
achieve their best work. That is what has allowed us 
to achieve and retain our reputation in the 
marketplace.

BE THE EXAMPLE
Be the change we want to see in the world and our 
industry, by championing a culture of diversity where 
all are encouraged to be their authentic selves.

STATEMENT
At Trailer Park Group we celebrate our differences – we are a company 

committed to diversity, and we are passionate about creating an 
environment where everyone, from any background, can do their best 
work and be their best self. We’re passionate about having an inclusive 

workplace that promotes and values diversity and a culture of 
collaboration and teamwork.
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THE NUMBERS
2019 DIVERSITY METRICS

40.3%
BIPOC

320
Total Employees

39
Average Age

TRAILER PARK GROUP
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We have a number of initiatives to raise awareness and help fight systemic racism, injustice and inequality, 
both inside and outside the agency. 

INITIATIVES

Unconscious bias training is a positive 
step to help TPG recognize and 
address hidden biases that can 
influence workplace decisions.  As 
part of a holistic approach to 
preventing discrimination and 
harassment, unconscious bias training 
encourages individuals to understand 
and manage their hidden biases and 
assumptions to create a more 
positive, diverse, workplace.

UNCONSCIOUS 
BIAS TRAINING

TRAINING PROGRAM

EVENTS & ACTIVITIES
INTERNAL CULTURE

Celebrating Pride Month

Diversity Talk with Darnell Moore

Honoring International Women’s Day

Black Lives Matter Drag Queen Bingo with The Trevor Project

Diversity Talk with Marcus Graham Project

We are locking arms to fight racism in 
our agency, our industry and the world 
around us. ARMS is our strategic plan 
to magnify the barriers to diversity, 
equity and inclusion, and to do our part 
to remove these barriers and help stop 
racism within our company and in our 
community.  

A.R.M.S.
All Racism Must Stop

OUR 2020 STRATEGIC PLAN

The purpose of this program is to 
provide our staff with ongoing support, 
development and exposure to all 
facets of our company.  Whether an 
employee is looking for career 
guidance, leadership advice or to 
diversify their skills, TPG Academy will 
assist in finding solutions to fit their 
needs.  

TPG ACADEMY
MENTOR PROGRAM

https://www.instagram.com/p/BzLpvUCJwtm/
https://www.instagram.com/p/B6B7-PeJsUj/
https://www.instagram.com/p/B9fAXu0pIlq/
https://www.instagram.com/p/B9fAXu0pIlq/
https://www.instagram.com/p/CBWmK2Hpo8K/
https://www.instagram.com/p/By8mpQEHdld/
https://www.instagram.com/p/B4lgTxjJUzj/
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TOOL KIT

We’re proud to have partnered with All Black Lives Matter (ABLM) to paint 
the streets of Hollywood Boulevard in advance of their protest march – 
denouncing racial injustice and supporting LGBTQ rights.

CASE STUDY

Native Americans are people, not mascots. In partnership with the National 
Congress of American Indians (NCAI), we donated our time and production 
resources to create a 60-second spot standing against racism and urging the 
Washington football team to change their name.

PARTNERSHIPS

NATIONAL CONGRESS OF 
AMERICAN INDIANS

COMMUNITY OUTREACH

ALL BLACK LIVES MATTER 
STREET MURAL 

COMMUNITY OUTREACH

MORE INFO

Pipelines provides prospective talent with a lens into their industry of choice with 
direct access to job and training opportunities through our mobile app.
Simultaneously, we provide our company partners with access to young, diverse, 
curious, and enthusiastic talent given the fact that our youth will
shape the future of entertainment, creative, and tech.

PIPELINES
COMMUNITY OUTREACH

MORE INFO

To explore the shifts in multicultural marketing, Trailer Park has partnered with 
The Marcus Graham Project (MGP), a non-profit organization and national 
network of diverse professionals. MGP invests in exposure, training and 
mentorship of the next generation of talent.

MARCUS GRAHAM PROJECT
COMMUNITY OUTREACH

We commit to not only speaking up and driving awareness but to taking action and fighting for change. Here are 
some of the organizations we have partnered with to further that mission. 

https://trailerparkgroup.com/street-mural-toolkit/
https://wdrv.it/1ccea8668
http://www.artworxla.org/latest-news/2019/6/27/artworxla-visits-trailer-park
http://marcusgrahamproject.org/partner/
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MORE INFO

Trailer Park Group has partnered with LA County Department of Public Social 
Services on various programs to inspire hope by helping people in need.

LA COUNTY DEPARTMENT OF
PUBLIC SOCIAL SERVICES

COMMUNITY OUTREACH

MORE INFO

Project Angel Food cooks and delivers over 600,000 nutritious meals each 
year, free of charge. Their kitchen is 80% volunteer-driven and one day of 
volunteering makes a world of difference to our most vulnerable neighbors.

PROJECT 
ANGEL FOOD

COMMUNITY OUTREACH

MORE INFO

Downtown Women’s Center (DWC) is the only organization in Los Angeles 
focused exclusively on serving and empowering women experiencing 
homelessness and formerly homeless women.

DOWNTOWN 
WOMEN’S CENTER

COMMUNITY OUTREACH

MORE INFO

Trailer Park Group supports LA’s Motion Picture & Television Country House & 
Hospital – whose residents have worked in movies, TV, and other aspects of the 
industry – through ongoing volunteering projects.

MOTION PICTURE & TELEVISION 
COUNTRY HOUSE & HOSPITAL

COMMUNITY OUTREACH

MORE INFO

Since 2011, we have partnered with artworxLA, a non-profit organization 
combating the high school dropout crisis by creatively engaging alternative 
education high school students. Every year, we invite students from artworxLA's 
Advanced Programs to visit our agency to learn first-hand about the wide array of 
careers that are involved in the marketing industry.

ARTWORXLA
COMMUNITY OUTREACH

https://dpss.lacounty.gov/en.html
https://www.angelfood.org/
https://downtownwomenscenter.org/
https://mptf.com/chf/
http://www.artworxla.org/latest-news/2019/6/27/artworxla-visits-trailer-park
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WHEN THEY SEE US
Print

(IN)VISIBLE PORTRAITS
Integrated Campaign

RECENT WORK

TAMRON HALL SHOW - 'HEAR US NOW'
TV Promo

Trailer Park created the trailer for the special episode of 
Tamron Hall Show, showcasing the voices of young Americans 
who are marching, protesting, and demanding change in the 
aftermath of George Floyd's killing.

VIEW WORK

We’re extremely proud to share the “Learning Companion” 
we designed for @WhenTheySeeUs, filmmaker @Ava 
DuVernay’s @Netflix miniseries about the Central Park Jogger 
Case. In partnership with @Participant and @ArrayNow, the 
Learning Companion educates readers about the systemic 
discrimination and criminalization of people of color and the 
injustices they endure within the justice system, deepens the 
conversation, and inspires personal action. 

VIEW WORK

Trailer Park partnered with YouTube Originals to create the 
trailer for the new docuseries, Creators for Change: Michelle 
Obama, which follows Obama and the Girls Opportunity 
Alliance on an unforgettable and inspiring journey across the 
globe as they advocate for the importance of girls’ education.

VIEW WORK

First-time filmmaker, Oge Egbuonu, reached out to us for help 
in creating key art, press kit and a trailer to help sell her 
documentary about the history of black women in this 
country. It is a moving, and often heartbreaking, tale but Oge 
meant it to be a love letter to black women by black women. 
Our approach was just that: A love letter to black women, 
showing struggles but also hope. 

VIEW WORK

CREATORS FOR CHANGE: MICHELLE OBAMA 
Trailer

Here are some work highlights from across the agency that celebrate and amplify diversity.

https://www.instagram.com/p/CBJd5CiJfx7/
https://www.array101.org/
https://www.youtube.com/watch?v=WcQzufBwLnk
https://wdrv.it/47158fb4c
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#BLACKAF
Integrated Campaign

WE ARE HERE
Trailer

RECENT WORK

ARETHA RESPECT
Trailer

All hail the Queen. Check out our teaser for Respect, in 
partnership with MGM – the remarkable true story of Aretha 
Franklin’s journey to find her voice.

VIEW WORK

Our partners at Netflix engaged us to create the trailer, as 
well as static and motion key art for the release of their first 
series from their overall deal with Kenya Barris, #blackAF. As 
you’ll see, the work creatively showcases the authenticity of 
the series at its core — uncovering the messy, unapologetic, 
hilarious world of what it means to be a new money black 
family trying to get it right in a world where “right” is as 
flexible as LeBron’s hairline.

VIEW TRAILER   VIEW PRINT

With our social creative and community management, we're 
focused on reflecting the vibrancy of the South Side of 
Chicago, highlighting the connection to real-world themes 
and issues, and shining a light on the talented actors and 
crew behind the scenes.

VIEW WORK

HBO collaborated with Trailer Park on the new trailer for 
We’re Here, the six-part unscripted series that brings drag to 
rural America. This trailer offers us a glimpse into this 
groundbreaking new series that is as much about heart and 
soul as it is about glitz and glamour.

VIEW WORK

THE CHI
Social

https://www.youtube.com/watch?v=PBfVR_u_lGQ&t
https://www.youtube.com/watch?v=O-LtbHykms0
https://wdrv.it/1aa1bb4a2
https://www.instagram.com/shothechi/
https://www.hbo.com/were-here
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We have always worked hard to have a large female presence on set. At Trailer Park and Mirada, all of our Production 
EPs and Heads of Productions are female and a good portion of the freelance producers we hire are also female, as 
well as our production teams (PMs, coordinators, etc.)  
 
Mirada (Trailer Park Group’s in-house production division) has a directing roster that is 50% female and 50% POC. For 
future productions, our diversity goal is to employ a 50% minimum female/minority/BIPOC crew.  

PRODUCTION

Trailer Park Group currently uses Production Assistants through Streetlights, an organization that assists talented and 
motivated young adult minorities, many economically and socially disadvantaged, to achieve long term economic 
stability and career success.  

In addition to helping them secure entry level production assistant jobs, this also gives an opportunity to create 
mentorships that give them the ability to grow within the industry and move up the ladder. We have updated our 
production guidelines to make this a mandate for all future productions to have at least one PA position filled through 
Streetlights.

Going forward, we will strive to work with/partner with more organizations that champion diverse artists, such as Free 
the Work, Film independent and Made in Her Image.  
 
We are actively developing and strengthening more relationships with female and BIPOC directors, DPs and other key 
crew positions. We are also forging relationships with BIPOC-owned catering and craft companies for future 
productions
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6922 Hollywood Blvd, 10th Floor
Hollywood, CA 90028
310-845-3000

HOLLYWOOD / NEW YORK / LONDON

To discuss our mission, values and action plan, 
please email Rick Eiserman:
Rick.Eiserman@trailerparkgroup.com

For details on our training partners and programs, 
please email Jane Lopez:
Jane.Lopez@trailerparkgroup.com

https://www.facebook.com/TrailerParkGroup/
https://www.instagram.com/trailerparkgroup/
https://twitter.com/TrailerParkGrp
https://www.linkedin.com/company/trailerparkgroup/
mailto:Rick.Eiserman@trailerparkgroup.com
mailto:Jane.Lopez@trailerparkgroup.com

